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~=  Working
7 4 forour
members

We have had seven major expansions since
joining Sexton Group in 2010. We couldn't

have done that without the tight-knit team of
professionals at Sexton Group pointing us in the
right direction. I'm often asked at conferences
and meetings if | feel the pricing is competitive.
I say “YES”. You don’t expand seven times in

10 years without competitive pricing programs.
That’s why | am a Sexton member.”

—Albert Pike, Pike’s Building Centre
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Hear about our story at

1 .800.665 9209

Learn about our story at
sextong roup.com

Our Promise to You.

Our strength as a buying group is built on four major advantages: % SEXTON

We're a dedicated team of industry professionals focused on your success.
We negotiate competitive programs and leverage our strong relationships with

GROUP LTD
vendors to resolve any issues quickly for you. We have a first-class accounting

team that promptly delivers accurate rebate payments as promised. We” Connected.

So you can focus on what matters most — your business.



September 2022 « Volume 39, N° 4

Buildin

NEWS

goupply

ABSDA Serving the Industry
for over 65 years

It will come as no surprise ABSDA currently has

over 550 active Member Retail Building Supply
and Associate Supplier Members.

ABSDA is the collective voice and liaison for
the independent Building Supply and Home
Improvement Industry.

Since 1955 this Association has focused on
industry specific needs to our Members.

The ABSDA Building Supply News is the official
magazine of the Atlantic Building Supply Dealers
Association and is published in February, May,
July, September and December. The Atlantic
Building Supply News is distributed to all
ABSDA Dealer and Associate Members.

The ABSDA office is located at:
70 Englehart Street,

Dieppe, NB, E1A 8H3

Phone: (506) 858-0700

Email: absda@nb.aibn.com
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Getting back to selling,
post-Covid

Steve Foran
Chair of the Board

We Know

Group Insurance

Helping employers design and implement
group insurance plan that protects their
employees and dependents when they need it

most.

Let us go to work for you. Contact us today!

A PWI
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Yes, the building supply industry did extremely well the past
two and a half years during the pandemic. Especially when we

compare ourselves to other types of service industries.

We really did not need to hustle to get that
business, it pretty much just came to us! People
were forced to stay home and look at their house
projects and decide that it was a perfect time to
get it done.

Here’s the big question of the day...“What has
this done to our sales people”?

Our sales mentality essentially switched to
being “order takers” vs “selling”

Did Covid switch our focus toward “quoting
mode” instead of “helping mode™?

An Order taker is going to find out what they
need to quote for—in this scenario the cheapest
quote will normally win.

Selling on the other hand, involves understanding
what is going to work best for the customer and
then presenting that solution.

In order to understand what is best for the
customer, we need to ask them questions
which help us (the salesperson) and them

pwi-insurance.ca
P 519.747.3324/ 800.265.2178
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(the customer) figure out what is likely to be
important to them.

The more questions we ask, the clearer the
picture becomes. The clearer the picture
becomes, the more likely it is that we will
present them a complete offer that they want
and feel the need to buy.

While we are still riding the tail end of the
Covid pandemic we need to begin shifting

our mindset and sales process for when
consumer spending slows down. It will become
increasingly important to get back into selling
mode.

There are plenty of sales seminars or workshops
available online, or in your respective
communities. Perhaps you should consider some
of these as refreshers for your employees.

Also, on our ABSDA website there are more
than 70 free videos that your staff can view to
begin to sharpen their sales skills again.

A perfect way to get back to the selling and
learning process would be to participate in our
next trade show in March, 2023. What a perfect
way to get back into the swing of things!

Wishing you all a nice fall season.

All the best

Steve Foran
Chair
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Hiring, retaining, recruiting, diversifying
ABSDA Human Resources Conference

conference.

Well, 'm going to repeat myself by saying “It’s

, : time to get serious about HR!”

You'll recall that your Association conducted

Denis'Melanson
President

a detailed HR Survey Report of our Members
earlier this year. We made that report available
to Members and we also created a document to
highlight the many HR challenges we face as a
building material supply industry.

The results, and key findings, of the HR Survey
Report indicate Members are experiencing
extreme difficulty in attracting and retaining
talent. While most industries are experiencing
the same difficulties, ABSDA is taking a pro-
active approach to assist our Members through
these difficult times.

That’s why we've put together this one-day
conference—to provide our members with the
knowledge, tools and strategies to strengthen
your team. We are bringing together four of
Atlantic Canada’s most knowledgeable human
resource speakers to address our Industry’s
attraction, hiring, and retention issues. And
we're also bringing in the folks from Island
Home Hardware, of Grand Manan Island, to
give us a testimonial about their successes in

PRODUCTS -SYSTEMS -SOLUTIONS

QLSS COLIN BUDDEN
> .
< ASM Atlantic Canada
\ ® Office: (888) 855-1462
2

E-mail: colin.budden@owenscorning.com

www.owenscorning.ca

THE PINK PANTHER™ & ©1964-2022 Metro Goldwyn-Mayer Studios Inc. All Rights Reserved.
©2022 Owens Corning. All Rights Reserved.
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You might be asking yourself why ABSDA is hosting a human
resources conference. Or you might be saying to yourself that
you can’t spare the time to commit to a full day, out-of-town

HIRING-RETAINING-RECRUITING-DIVERSIFYING

HUMAN RESOURCE STRATEGIES
TO STRENGTHEN YOUR TEAM

will

/ D%N1:|T-||S
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/" ONE-DAY HR
___CONFERENCE

attracting talent through immigration, no small
feat for a small company located on an island.

We hope you'll join us for this first-time
conference. We know how important and
valuable the learnings will be, and that you’ll
be able to act on these learnings immediately,
putting your business in a stronger position.

Give me a call to sign up a team from your
organization and you’ll be a step closer to
solving some of your human resource issues.

Denis Melanson
President
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MOST TRUSTED BRAND IN CANADA
'MARQUE DE CONFIANCE AU CANADA

-
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‘GUSTAVSON SCHOOL OF BUSINESS
UNIVERSITY OF VICTORIA

100% DEALER-OWNED

Join a completely Dealer-Owned company today.

Dealers share and participate equally without the influence of any
external shareholders. Harness our massive buying power, comprehensive
distribution, national brand recognition and marketing support.

Ak Locally owned. S 1o
Genuinely Canadian.* learn more




HIRING=RETAINING-RECRUITING-DIVERSIFYING

BSDA HUMAN RESOURCES CONFERENCE
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ABSDA IS EXCITED TO HOST IT'S FIRST EVER, ONE-DAY HR CONFERENCE
NOVEMBER 2ND AT THE HALIFAX CONVENTION CENTER

This one-day conference is designed to support our Members in building and retaining our workforce.
Many of our Vendors provide you with great building material tools, now let our HR professionals
provide you with valuable HR tools!

Pierre Battah

Pierre is an award-winning author and a leadership and HR specialist. He is a long-
time nationally syndicated workplace columnist for CBC/Radio-Canada, a TEDx
presenter and a former senior manager in HR. His book Humanity at Work won the gold
medal in the Business and Leadership category at the Nautilus Book Awards.

Michelle Alcorn
Founder- Michelle Alcorn is an award-winning business strategist, speaker, coach, best
selling author, cook and connector. She became the proud Founder of R&R Solution

in 2010 and President & CEO of Atlantic Canada Language Academy in Lunenburg
Nova Scotia in 2020. She brings 25+ years of experience leading large skilled Retail
and Operational teams across Canada and understands the unique demands in our
Country.

Patrick Goguen

Patrick Goguen’s professional experience spans over 20 years in Business
Operations, Human Resources, Business Development, Project Management and
Economic Development. He is a trusted advisor and business confidant, known for
building relationships founded in respect, trust and integrity.

Hakim Mestassi
Hakim Mestassi is a skilled consultant in assisting newcomers and refugees with
their economic integration in the region. Throughout his career, he managed several
programs such as the Youth Employability, Microloans for Newcomers, Cross-Cultural
Training for employers in the region, Volunteering and many more.

KEYNOTE SPEAKERS

8  September 2022
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ANYTIME. ANYWHERE. ¢ ' D &

You are no longer bound to the traditional thinking of the past.

Your office is now wherever you are, even in the serenity of nature.

Welcome to the first all-inclusive B2B ordering system that puts our warehouse
NOoWwW at your fingertips 24/7. Literally your laptop, tablet or mobile now becomes your

ordering window into our big wonderful world.

Whatever it takes.
taiganow.com




HIRINQ—RETAINING—RECRUITING—DIVERSIFYING
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NOVEMBER'2, 2022, 8:30 AM to 4:30 PM — HALIFAX CONVENTION CENTER

LEADING WITH HUMANITY TO

ATTRACT, ENGAGE, AND RETAIN EMPLOYEES
[@ m Applying a leadership approach required to tackle today’s HR challenges
and creating a healthy workplace
m Express which is the leader’s primary accountability—people or results
m Differentiate between management roles and leadership roles
m Discover workplace characteristics that create a positive employee experience
®m Recognize and strengthen employee capacity for delegation and empowerment

BUILDING YOUR
WORKFORCE TRANSITION PLAN

[@ m Map out your workforce needs by position
m Create a labour plan that considers growth and retirement scenarios

m Use available tools to attract people to your company

HIRING FOREIGN WORKERS

Presenters IRCC - (Immigration, Refugees & Citizenship Canada)

[@ ® How to get started in hiring immigrants
m Learn about the different programs and resources available

HR TOPICS &
PRESENTATIONS

This session will include a Testimonial from ABSDA Member Island Home Hardware. Attracting & hiring employees
in Grand Manan Island is no simple feat. Owners Stephen Rector and his wife Lynn Smith will share their positive
experience with hiring immigrants as they currently have between 8 and 10 immigrants working in their business.

EMPLOYEE RECRUITMENT IN 2022
[@ ® Recruitment in today’s changing labour force
m Best practices
m Tools you can use in your business

RETENTION AND EMPLOYEE DIVERSITY

[@ m Preparing your company for diversity
m Communicating with a diverse team

® Improving your company culture

10 September 2022
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Long-Lasting Beauty
by Design

* Timeless profiles and colour
options to choose from

*  Non-combustible

L L r b ' s Bo t + Resistant to moisture,
extreme weather, insects
and pests

* Long-lasting beauty

 Backed by a 30-year
non-prorated substrate
warranty

V ERSAT ‘ Experience Superior Quality

e PVC Trim is cut with a proprietary system to keep the
edges clean and dimensionally accurate with true 90°
angles

« VERSAWRAP column wrap line features pre-mitered
grooves and friction fit joints

¢« Manufactured with the highest level of quality and
featuring a fully transferable lifetime warranty

We Can Help with Your Next Project




—= K[NCE R =

REWARD WALL ICF

- Manufactured locally at our NS, NB and NL plants

- 16”h x 48”1 blocks available in 11” and 13” widths

-Training and certification for your contractors
provided by Truefoam & Newfoundland Styro

- ICF accessories - rebar corners, ties and adhesives !
also available

TRUEFOIL

-Perforated for exterior insulation & weather barrier
-Non-perforated for interior insulation & vapour barrier
- R4 per inch 16 psi compressive strength

- Provides an energy saving thermal break

- 4’x8'’ sheets in stock thicknesses of 1” and 1.5”

- Available at our 3 locations in NS, NB and NL

Truefoam Dartmouth Newfoundland Styro Truefoam Fredericton
11 Mosher Drive 12 Dominic Place 120 Hooper Court
Dartmouth, NS Bishop's Falls, NL Fredericton, NB
B3B 1L8 AOH 1CO0 E3B 7J9
902 468 5440 709 258 5890 506 452 7868
1800 565 1291 1800 565 3626

www.truefoam.com




NORDIC™ & DYNASTY® SHINGLES

REINFORCED
PEACE OF MIND.

OUR DYNASTY® AND NORDIC™ SHINGLES
COME REINFORCED WITH ARMOURZONE®
TECHNOLOGY AND CARRY A LIMITED WIND
WARRANTY OF 210 KM/H. = =

NORDIC” i  DYNASTY"

Rl—SIS]I»\N'l l 1}
P)—RF()RML\NC}_
SHIN(‘I ES ,

. 8 RESISTANT
§ PERFORMANCE
ol SHINGLES |
Tear-Resistant
Reinforced
Woven Band.

Core Strength: Fiberglass Mat.

- Built-in Algae Resistance.

- High-Definition Colour Blends.

IKQ's FastLock® Sealant -
Offers Superior Adhesion.

ArmourZone® Nailing Zone.

Laminate Adhesive.

210 km/h (130 mph) Limited Wind
Warranty' & 15-Year Iron Clad Protection.

*“This impact resistance rating is solely for the purpose of enabling residential property owners to obtain a reduction in their residential insurance premium, if available. It is not to
be construed as any type of express or implied warranty or guarantee of the impact performance of this shingle. For further detail concerning the FM 4473 standards, visit the
FM Approvals website. "See Limited Warranty at IKO.com for complete terms, conditions, restrictions, and application requirements.

®
uno . For additional information on our full line of premium roofing products please I*I

call: 1-855-1K0-ROOF (1-855-456-7663) or visit our website at IKO.COM. Canadian Owned

is Roofing Elevated. and Operated




The ABSDA Scholarship Program was first introduced in 1987 and
since inception, ABSDA has presented a total of $550,000 in awards.
Congratulations to our 2022 Winners! Go chase your dreams!

CONGRATULATIONS TO ABSDA 2022 SCHOLARSHIP RECIPIENTS

Elisabeth Padfield
$2,500 Scholarship Recipient

Member Sponsor Firm:
Barrett Truss & Building
Supplies

Lauren Button
$2,500 Scholarship Recipient

Member Sponsor Firm:
Kent Building Supplies

Brianna Aubé
$2,500 Scholarship Recipient

Member Sponsor Firm:
Newcastle Home Hardware

Kallum Fletcher
$2,500 Scholarship Recipient

Member Sponsor Firm:
Richibucto Home Hardware

Accepted in the Bachelor of
Science inEngineering at the
University of New Brunswick

Accepted in the Bachelor of
Science atUniversity of New
Brunswick

Accepted in the Bachelor
of Kinesiology at Memorial
University of Newfoundland

Accepted in the Bachelor of
Science at Mount Saint Vincent
University

CONGRATULATIONS T0 ABSDA 2022 BURSARY RECIPIENTS

Nicholas Rocca
$1,500 Bursary Recipient

Member Sponsor Firm:
Roblyn Home Hardware

Accepted in the Bachelor of
Business Administration at
University of New Brunswick

14 September 2022

Emilee Boudreau
$1,500 Bursary Recipient

Member Sponsor Firm:
Pleasant Supplies
TIMBER MART

Accepted in the Bachelor
of Science in Psychology at
Acadia University

Maria Whitten
$1,500 Bursary Recipient

Member Sponsor Firm:
Kent Building Supplies

Accepted in the Bachelor of

Science at Memorial University

of Newfoundland

Mazie MacDougall
$1,500 Bursary Recipient

Member Sponsor Firm:
Kent Building Supplies

Accepted Dental Assisting at
Holland College



““RONA has
afforded me the
opportunity to
start looking at
growth in a big way.
I'm more profitable
now and with RONA
| know that | can
grow my business
even more.”

9 Denr'iis'.Doidge

i Doidge Building Centre Ltd
“‘Il " (10 Stores)

| '

*. RONA dealer since 2018

DISCOVER THE ADVANTAGES OF RONA, VISIT

v rona.ca/becomeRONA

BE PART OF SOMETHING BIGGER

becomeRONA@rona.ca

ONTARIO & MARITIMES NATIONAL
Scott Wilson 519 281-1824 Josée Desrosiers 418 391-7101




March 8th & 9th 2023
Halifax Convention Center

absda

BUILDING SUPPLY
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Tangible and
measurable
results

***

Increased
customer
satisfaction

acceo

for hardware stores
and renovation
centres

O 2 5

Modern Real-time Accurate Significant
and intuitive global inventory productivity
interface management management gains
a]ll

Precise
data

analysis
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An integrated and scalable solution
designed to fit your needs!

1800 361-3607 | acceorenovation.com




Test your Telephone Effectiveness

Find out if your phone practices are winning
or losing customers

If your customers aren’t impressed by you or your co-workers on the
telephone, they can switch businesses by merely hanging-up and dialing
the competition. So, your telephone skills can have a significant impact
on your business and your career.

18 September 2022

To find out how you and your co-workers
are perceived, take this telephone test.
While you're at it, have a friend make

a “mystery call” to see how your fellow
employees measure up.

1. How long does it take you and/or your
switchboard operator to answer the
phone?

a) 5 rings or less
b) 3 rings or less
) under three rings

After two rings, callers are wondering
what’s going on. Your phone should be
answered in-person by the second ring or
by your voice-mail system by the fourth
ring.

2. Do you answer your phone with any of
the following?
a) “Hello.”
b) “(Company name only)”
) “(last name only)”
d) “Good afternoon, this is (your full
name), how can I help you?”

All of these greetings have flaws. A, B, and
C are too abrupt and don’t provide enough
information. D is too wordy and dissuades
callers from identifying themselves because
it encourages them to get to the point
rather than saying their name. Plus, it
forces you to check the clock to see if it’s
before or after noon. A better greeting is,
“Thank you for calling ABC Company.
This is John.” If you are taking a call that’s
transferred to you, then always identify
yourself as you wished to be addressed.
Whether you choose to identify the
department is optional.

3. Have you ever said, “Please hold” to a
caller?
a) yes
b) no

Never put a caller on-hold without asking
for their permission, and then waiting for
their response. Putting customers on hold
without their consent is a sure-fire formula
to lose customers.

4. How long does it take a person on hold
to become annoyed?
a) 2 minutes
b) 30 seconds
¢) 1 minute
d) 17 seconds

Studies show that after only 17 seconds,
callers on hold become annoyed. The
exception is when the greeter explains
why the caller is being asked to hold and
provides the estimated time required.
Knowing beforehand how long they

can expect to wait reduces the chance

of annoyance, particularly among long
distance and cellular phone callers.
Another option to prevent frustration

is to offer the caller the option of either
holding or hanging up and having their
call returned within a brief, specific time
period.

5. When you’re talking on the phone
while a visitor walks in, who gets
priority?

a) the visitor
b) the caller

The person who made the effort to show
up in-person gets priority. That means you
need to interrupt the caller. The quickest
way to get that caller’s attention is to call

Continued on page 20



Left to right: Marc-André Boucher, Business Development Officer, Moncton Industrial Development, Erez Yaary,
Senior Plant Engineer Ideal Roofing, Patrick Beaudry, Ideal Roofing, Manufacturers Sales representative,
Philippe Laplante, Vice-President, Sales and Marketing, Steel Service Center and Residential Steel Roofing Sales,
Ideal Roofing, Claude Laplante, President & CEO, Ideal Roofing, Dawn Arnold, Mayor City of Moncton,

Daniel Allain, NB Minister Local Government and Local Governance Reform, Ray Green PEng, Newco
Construction participate in the g roundbreaking ceremony, May 2022

Manufacturing Capacity
to Moncton

“We are excited to become part of the dynamic industrial and business
community of Moncton, the province of New Brunswick and the other
Atlantic provinces, and we look forward to increasing our market share of
steel roofing and siding materials across the region.”

Adding to its capacity at facilities in Ottawa and network of building material suppliers, home
Brampton, Ideal Roofing Company Limited, a renovation centres, roof and siding contractors,
family-owned Ottawa-based manufacturer of installers, steel sheet metal service centres and
steel roof and siding materials is building an tinsmiths in the Atlantic Provinces and New England.
80,000 sqgft manufacturing facility on 13 acres in
Moncton’s Caledonia Industrial Park. Ideal Roofing, serving Canada’s six Eastern
provinces and the Northeastern United States,
Better and more timely service to our clients was founded in 1929 by Emile Laplante and is
Operational in the near future, the new plant will currently owned by the third and fourth generations
allow the Company to better serve its distribution of the Laplante family.

@D ideal lOOﬁl'Ig
- Company Ltd. Manufacturers

idealroofing.ca




Test your Telephone

Effectiveness
Continued from page 18

their name. “George, I have someone who
just walked in, can I ask you to hold for a
moment?” Wait for their agreement. Then
acknowledged the visitor, tell them you’ll
be a moment, and wrap-up your telephone
conversation.

If you're talking to customer in person
when the phone rings, then get someone
else to answer the phone, or use voice

mail. Abandoning customers to answer
the phone is downright rude and is a
guaranteed way to lose customers. As
obvious as this seems, it’s one of the most
common blunders in customer service.

6. When receiving a call for a co-worker,
how are you most likely to respond?
a) “Susan’s not in right now, so I'll have
to take a message.”
b) “Susan’s still at lunch. Can I take a
message?”
¢) “Susan’s should be back soon. Could
you call back in about 15 minutes?”

BIGFOOT

SYSTEMS®

The Original.

« INTRODUCING OUR NEW 12” TUBE, THE BFT12!

* Bigfoot Systemse Footing Forms along with the BFT10
and BFT12 tube form a complete engineered pre-molded
pier footing system.

—— =

* Bigfoot Systemse engineered design has well established
advantages; optimum structural stability, safety and
convenience which makes our product the most recognized
concrete pier foundation system available.

with handle to be removed
before pouring concrete.

BIGFOOT BIGFOOT
TUBE 12” | TUBE 10”

* BFT10 and BFT12 are not affected by ground
water or rain.

 Prevents uplift from frost and high velocity winds. |

I 48>
| d Il’

 Cost less and requires less concrete than other systems.
 Back-filling before pouring concrete? No Problem.

¢ Meets or exceeds all National and Local Building
Codes in North America.

1
1
1
1

Fits Both Fits Both 1
BF28 or BF36 BF24 or BF28 |

!
‘

@ ‘i Bigfoot Systems® is distributed
by AFA Forest Products Inc. and
CCMC 12839-R WAMW your local building
= [N supply store.

800-934-0393
higfootsystems.com

Proudly
Made. in Canada

oy
e
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All of these statements have flaws that
make the greeter sound unhelpful and
unprofessional.

Consider each response.

Response a) The statement, “I'll have to
take a message,” makes it sound like an
inconvenient chore. Instead, change two
words: “I'll be happy to take a message.”
The bonus is that you don’t work any
harder but you convey the impression of
someone with a terrific customer service
attitude.

Response b) It’s completely irrelevant
that the co-worker is at lunch. The caller
might be thinking, “That’s a long time to
be at lunch!” It’s also irrelevant whether
your coworker is “in a meeting” or “with
a customer” or “busy”. The only relevant
information is they’re not coming to the
phone. Therefore, “Susan is not available
right now” is the most appropriate
response, followed by, “I'd be happy to take
a message.”

Response ¢) Asking a caller to phone back
later gives the impression that you're too
lazy or disorganized to take a message.
This gives a potential customer a terrific
excuse to call your competitor. ‘Nuff said.

The training solution

If youre like most managers and business
owners, you'll probably find that when
you assess the phone practices within
your organization, there’s room for
improvement. The good news is that with
just a little training, it’s easy to develop the
skills that ensure that your customers keep
coming back.

Jeff Mowatt

Jeff Mowatt is a customer service
strategist, Hall of Fame speaker,
and bestselling author. For more
tips, training tools or to inquire
about engaging Jeff for your team
visit www.JeffMowatt.com



Kohltech’s relentless pursuit of innovation and commitment to creating
high-performance windows and entrance systems has established the
company as a proud Canadian industry leader.

From customer service to warranty coverage to quality and environmental
sustainability, Kohltech’s passion is to make your house feel like a home.

Here’s to 40 years of outstanding in all that we do.

kohltech.com

4 Kohltech

Windows & Entrance Systems
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> Palomino

2L Give your customers

the flooring they want.
1304 {

)

1402
1405
1510
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152
Introducing the new Palomino collection
of Stone Product Composite (SPC) Flooring
- 5mm (055 mm) x 7" x 48" including T mm IXPE pad
- Made in Europe
4212 - Tolerates conditions from +60°C to -60°C

- Floating installation (i4F “Drop Lock”)

- Waterproof GOODFELLOW
- 30-year residential/ 10-year commercial warranty T
- Floor Score certified

goodfellowinc.com

4213 Dartmouth, NS 1800 565-7563 - Moncton, NB 1800 561-7965 - Deer Lake, NL 1866 220-2212



Johnson has worked closely
)| Savings : with the ABSDA to provide
/ access to helpful services and

JOHNSON HELPS I ; | products that take care of your

YOU SAVE UP J & 0¥ home and car insurance needs.

TO $800 ON '

HOME AND CAR . YOUR GROUP CODE FOR DISCOUNTS: 1E

INSURANCE.* ' 4 e
' Call Johnson today at

1.877.742.7490

s e =~ JOHNSON
st 4 absda | iurance
— P A S SRR '

Johnson Insurance is a tradename of Johnson Inc. (“Johnson” or “JI"), a licensed insurance intermediary. Home and car policies underwritten exclusively, and claims
handled, by Unifund Assurance Company (“UAC"). Described coverage and benefits applicable only to policies underwritten by UAC in NL/NS/NB/PEI. Policy wordings
prevail. JI and UAC share common ownership. Eligibility requirements, limitations, exclusions, additional costs and/or restrictions may apply and/or vary based on
province/territory. *As of March 1, 2021, $800 combined savings available on home and car insurance if the following discounts are applicable: conviction free,
multi-line (home and auto), multi-vehicle, long term, member (home and auto), select in NL, NS, PE, and winter tire in NB, NL, NS. Dollar savings may vary otherwise.

The Insulation

Made for Canada’s
Climate

THERMOSHIELD

CELLULOSE INSULATION = ISOLANT CELLULOSIQUE

Reduced Infiltration Fire Rating Walls & Attics & Low Dust Support Available

0 Thermal with @ Class 1A Q Acoustical in @ Easy Install ‘ Contractor

ABSDA Building Supply News 23



Industry
News

CASTLE EXPO

August. It’s great to see things getting back to some level of normalcy. The event was well
attended and extremely well organized. Congrats on a great Expo Castle Team! W

TIMBER KIDS GOLF TOURNAMENT

RETAIL NOT AT THE TOP OF THE LIST FOR CANADIANS SEEKING WORK

A new study by CBC shows that Canadians are moving between careers at a great rate.
And while retail is seeing a slight increase in workers, other sectors are attracting people
in the double digits as workers leave service industries such as restaurants.

The study, based on StatCan employment records, indicates that professional,
technical, and scientific services have seen a 19.5 percent jump in workers. Finance,
insurance, and real estate are up collectively by almost 15 percent. The construction
industry has seen a 6.5 percent increase in its workforce, while wholesale and retail trade
were up slightly at four percent.

The sectors suffering the biggest drain include hospitality and food services, down
14.2 percent, and agriculture, down 10.7 percent.

Source: Hardlines Dealer News, a free monthly newsletter for owners and managers:
https://hardlines.ca/publications/dealernews/ M

e

ABSDA was happy to be able to attend
and support the Timber Kids golf
tournament August 9. All the proceeds

of this event go to the Timber Kids
Charitable Foundation which one of their
important causes is the IWK. Great to see
our Members out supporting this event
and enjoying some networking time.
Congrats TIMBER MART team on a nice
event and great cause! W

PH.: 506-858-8110 _ ' —

24  September 2022
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Wolmanized®

Tanatones

OUTDOOR®WOO0D

Beauty and Performance
from your Trusted Brand

\Wolmanized® Outdoor® \Wood with Tanatone® colourant has
decades of proven performance in protecting wood from its
natural enemies - termites and fungal decay.

Above ground, ground contact and freshwater
applications

Long-lasting protection with built-in colourant

Fasteners - manufacturer recommendations
and building code compliant

\ ¥ . = W » - % " . ":""- i :
e F - S 2 e
- .i..
s g e
W= ! - =
% o AT I .f
| : ! .

\Wolmanized\Wood.com
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Industry
News

ABSDA SUMMER EVENTS- BIG HIT

wIEa
T ¥

Our first Washer Toss Tournament

was a big hit with our participants.

Even the pouring rain doesn’t slow
down washer toss players! We had an
amazingly beautiful day at our sold-out
golf tournament. A big shout out to our
24 sponsors and a special thank you to
CASTLE for being our Platinum sponsor
once again along with IKO/CRC. It was so
nice to see our Members again! W

CONGRATULATIONS TO THE
HICKEY FAMILY

Congratulations to the Hickey Family on
the Grand Opening of their 4th location in
Newfoundland. ™

DON'T FORGET TO
REGISTER FOR OUR

HUMAN RESOURCES
CONFERENCE

ACCEO
www.acceorenovation.com

AD Canada
www.adhg.com

Arxada
www.wolmanizedwood.com

Auto-stak
www.autostak.com

Bigfoot Systems
www.bigfootsystems.com

Building Products of Canada Corp.

www.bpcan.com

CanWel
www.canwel.com

Castle Building Centres
https://youarethebrand.ca/
Goodfellow Inc
www.goodfellowinc.com
Home Hardware Stores Ltd.
www.homehardware.ca
Ideal Roofing
www.idealroofing.ca.ca
IKO

www.IKO.com

Johnson Insurance
www.johnson.ca
Kohltech
www.kohltech.com

Orgill

www.orgill.com

Owens Corning
WWW.0wenscorning.ca
PWI Insurance Services
WWW.pwi-insurance.ca
Regal ideas
www.regalideas.com
RONA
www.rona.ca/becomeRONA

Sexton Group Ltd.
WWW.sextongroup.com

Taiga Building Products
www.taigabuilding.com

Thermocell
www.thermocell.com

Tri-Province
www.triprovincesteelroofing.com

Truefoam
www.truefoam.com
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Bullding Supplics
Matdriaux di consiruction

As of July 1, 2022, TORBSA joins Affiliated Distributors (AD), becoming AD

Canada - Building Supplies. With a strong commitment to maintaining and
growing the Canadian independent spirit, we look forward to engaging
with the distributor and supplier community under our new name, while
leveraging our size and scale in support of our members.

26 September 2022

TORBSA joins the power, the

promise, the partnership of AD




Grow With Confidence

GO WITH ORGILL

Our Canada-based sales team gives our dealers the attention,
knowledge, and expertise they deserve, all backed by the
world'’s largest independent hardlines distributor.

At your service, providing:

e Quarterly buying events * Margin-maximizing retail pricing tools
* Purchase planning and support e Unrivaled assortments, planograms,
* Strategic, reqular sales rep calls and specialty programs

Helping our dealers be successful, since 1847.

Getin touch to learn how we can help.

1-888-742-8417  Orgill.ca ORGI LL
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OQARE CORPORATE DECISIONS
- lNGﬂADEATY IRE PENSE’
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Your buying group may be limiting your potential by making decisions that impact your
bottom line. Are these decisions in your best interest? Are they hindering your growth?

At Castle our member’s success is always our top priority.

We understand how decisions can affect our member's ability to grow and prosper and
that's why important decisions are made in collaboration with our members.

Our Board of Directors is comprised of members just like you and they ensure that the
direction of Castle is always in the best interest of our members across Canada.

Visit Castle.ca to learn how your brand can Grow with Castle.

eJ'pueigayjasenof je aiow uiea’



